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pholding the tradition
Kert. While typesetting, lunch usually consisted of cheese
and crackers, and an occasional trip to Arby's. These
staffers rarely made it home before 4:00 PM.
Then came the most enjoyable stage in the production
of each Clearlight, paste-ups. In between playing darts
with the exactos and baseball with the T-squares and
rubber cement balls, the staffers managed to piece to-
gether the final production of each issue. Staffers spent
hours after school in the "Pub", or publication room,
pasting down and straightening their stories on the pages.
As production manager, sophomore Mark Walkup's main
responsibility was to run to the 7-Eleven to get the Big
Gulps and potato chips. Ad manager Laura Bubin con-
fessed that paste-ups were her favorite part of Clearlight.
"I spent close to 20 hours doing the ads each month."
But when all of the work was done and the issue came
out, the pride each staffer had could not be matched. But
there was always next month to worry about, ads to sell,
stories to write, photos to shoot . . . y
Newspapers often use special effects, graphics, and artwork. Clear-
light artist Rhonda Engala sketches a few cartoon ideas for the next art
feature in the paper.
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